
TIPS FROM A PREVIOUS WINNER!
BelovED COMMUNITY CHARTER SCHOOL
Colgate® & ShopRite® Recycled Playground Challenge

WHAT DID YOU DO TO EARN SO MANY 
PLAYGROUND CREDITS?

We had a team dedicated to just this outreach. It involved our 
PTO members and our sta�. We also reached out to our board to 
do a broader distribution of support through various 
organizations that they were involved with.

WHAT WOULD YOU SAY IS THE BIGGEST CONTRIBUTING FACTOR TO YOUR 
SUCCESS IN WINNING THE COLGATE® SHOPRITE PLAYGROUND CHALLENGE?

Our Parents: their networks are larger than anything else. If each parent has 100 friends on Facebook and even 
25 of them vote each day for your school, it can change the tide. We provided the flyer for them to post at 
their o�ces about our school, our students, and why we wanted this playground. They also shared our video 
from YouTube where kids danced and talked. 

DO YOU HAVE ANY TIPS FOR SCHOOLS LOOKING TO PARTICIPATE IN THE 
CONTEST THIS SPRING?

Go hard and strong. The only way to do this is to have a core group that is ready for the marathon run and 
constantly refreshing it. It has to dominate all conversation so nothing else can be competing for energies 
(other than the kids’ instructional education).

Add some fun events. We had a pancake breakfast towards the end where we invited family and their friends 
to have a pancake on us and vote while they were there. This keeps it fresh and fun.
 

school-wide support: daily email reminders with the link and 
all the info

reminders at the end of all school-wide communications
all school events had laptops available for parents to not 
forget to sign up for the day

creation of a data/publicity sheet about “why BelovED” for 
distribution to our vendors to garner support from their organizations asked local groceries and 
food services to help us collect recyclable trash donations

a team was designated only this task and were the go-to people.

reached out for public events held at the local public o�ces and metros to pass out flyers (kids 
passed out flyers and we invited the mayor and local o�cials to get some media attraction)

made a video for YouTube and sent out to parents who liked it on their Facebook, etc.

created a Facebook page for our work with TerraCycle to engage more parents


